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Welcome to the CERN communications group!

Our job is to communicate with the public and with people at CERN about the varied activities – scientific and otherwise – that take place here. 

During your time at CERN, you'll be writing news, explainer texts and timelines for the CERN website, http://home.web.cern.ch/.

The site has four main sections, aimed at four main audience groups: 

· About CERN is for the general public 

· Students and Educators is for students from high-school to university and their teachers

· Scientists is for physicists and engineers seeking technical information and analysis

· CERN people contains internal news for people who are affiliated with CERN, both on and off site

Learn more about these audiences here: http://writing-guidelines.web.cern.ch/audiences 

Please take time to browse the CERN's public website and get familiar with the content. 

Writing for the CERN website

Formats and audiences

Every piece of content on the website is written for a specific audience, to a specific format. 

For example, you could be asked to write:

An explainer about a concept in physics for the general public 

http://writing-guidelines.web.cern.ch/formats/text/explainer 

An update for CERN people

http://writing-guidelines.web.cern.ch/formats/text/update 

A feature for students and educators

http://writing-guidelines.web.cern.ch/formats/text/feature   

A timeline about a given topic for the public

http://writing-guidelines.web.cern.ch/formats/timeline-event 

…and so on. Note that all formats come with a maximum word count. Texts that go over this word count will be cut. 

Style guide

"Organization" or "organisation"? "CERN", "Cern" or "cern"? Do book titles take italics? And what is a boson anyway?

The CERN writing guidelines has the answers. The guidelines are a "best practice" guide for use of English on CERN websites. 

http://writing-guidelines.web.cern.ch/ 

Always check the writing guidelines for spelling, grammar or concepts in physics. If you can't find what you're looking for there, your next stop should be the Oxford English Dictionary.

http://oxforddictionaries.com/ 

Editorial meetings

We hold a weekly news meeting on Mondays at 10am for a maximum of one hour in the Visual Media Office. Come to the meeting with at least three story ideas to pitch. Make sure the stories are timely and relevant for that week. Pitch a story, to format, for an audience: "I would like to write an update for CERN people about X"

Everyone presents their pitches, and the web editor commissions the stories for the week. You should leave the meeting with a few story commissions and deadlines.   
 
The daily news meeting (Tuesday - Friday at 9.15am for 10 minutes in the Visual Media Office) reminds people what the team is working on and keeps people abreast of any changes to the schedule. 
Think about pictures

Before you write the story, think about pictures. 

The CERN document server (CDS) has everything published at CERN since 1954. Technical articles, press releases, you name it. It's also a great source of photos – everything the CERN photographer takes goes on here.

http://cds.cern.ch/
If there is no relevant picture already on CDS, ask the CERN photographer if they are free to take one. 

Writing the story

Do your research. 

The CERN document server has everything published at CERN since 1954. http://cds.cern.ch/
The CERN Courier http://cerncourier.com/cws/latest/cern and CERN library http://library.web.cern.ch/ are also great places to find information. 

Official CERN sites use the CERN Toolbar at the top of the screen. It contains a link to the Directory, which has search functions for finding people and buildings at CERN, as well as a list of CERN websites. So the directory is a good place to start to find people.

http://cern.ch/directory

Write the story. Refer frequently to the writing guidelines. Everything you need is there, from the length of a headline [60 character maximum] to how use hyphens.

Make phone calls. Once you know the name of who you want to speak to, find them in the CERN phonebook

http://cern.ch/phonebook

Ask a physicist to check the physics in your draft, then send it to your editor. Once a final version is agreed on, the editor will send your text for translation and take care of publication. 

Social media

Once your story is ready to be published on the website, let the social media manager know so they can post links to the story on Twitter, Facebook and Google+.

https://twitter.com/cern 

https://www.facebook.com/cern 

https://plus.google.com/+CERN/posts 
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An overview of the CERN house style

Every media outlet has a style guide, a set of standards for designing and writing their content. A style guide helps to define a brand, and it helps the regular readers find and understand the content. The complete CERN style guide can be found at writing-guidelines.web.cern.ch. We expect the articles you write to adhere to this style.

SPELLING

We are an international organization, and as such follow World spelling: colour NOT color; organization NOT organisation; travelling NOT traveling; gases NOT gasses (though gasses, gassed and gassing for the verb); focussing and focussed NOT focused or focusing; centre NOT center, even if it is part of an organization’s official title; okay NOT OK; etc.

COMMAS

No oxford comma: the good, the bad and the ugly NOT the good, the bad, and the ugly

ACRONYMS

The first time an institute or machine is mentioned it must be written out in full with the acronym following in brackets. After the first mention, it can be referred to by the acronym throughout the article. For example, the Large Hadron Collider (LHC) is in Geneva, Switzerland. Physicists at the LHC…

NUMBERS

One through nine is written out, 10 or more in digits. Unless the number starts a sentence or it is an age – e.g. in their sixties. Decimals and percentages use the number, not the word – e.g. 2% and 50% and 2.6 km. Use decimals instead of fractions – eg 3.25 not 3 1/4. Dates should be written 24 April 2010 (not 24th). 

ITALICS

Use italics for foreign phrases; genus and species; exhibitions and campaigns; a complete literary work (a book, a play, an album, a magazine, journal, video game, etc. but NOT the title of a chapter, an act, an event, a song or an article – these take double quotation marks). Also italicize letters that refer to quantities (e =mc2) and vehicles that carry passengers, such as Titanic
ACCENTS

When using people’s names, place names or foreign words, keep some accents: ä á à â

Eg Montréal, prêt-á-porter, but not all, especially those unfamiliar to our readers: ß Ø

CAPITALS

We use minimal capitalization, which means a heading starts with a capital, but other words should not be capped up, unless they are proper nouns. We capitalize Sun, Earth (the planet), Moon, Solar System, but not universe, earthquake, earth (the soil).

PROFESSOR?

We do not use honorifics, including Mr, Miss, Dr or Professor. We do not capitalize job titles, unless it is an important government position, eg Barack Obama, President of the United States. 

NAMES

Be careful using Russian, Asian or any other unfamiliar names. Do not assume foreign names in emails or press releases are the standard ‘Mr first second’ layout of Australian names.

QUOTATION MARKS

“Direct quotes” take double marks. Single for an ‘unfamiliar’ word or quotes within quotes.

SPECIFIC WORDS

Be careful with spelling – e.g. benzene is a substance obtained from coal-tar but benzine is a spirit obtained from petroleum. Silicon is a metal but silicone is used in breast implants.

Writer starter pack

3. Writing your story

August 2013

The web editor will ask you to write to a story to a certain format, for a certain audience, with a certain maximum word count. Fully research the format and audience your editor is expecting you to write for before you start. 

Writing the story

Story structure

· Top line

The first line should give who, what, where, why and when of the story 

· Implications

A one-line summary of what the results may mean for future research

· Description

Explain the result or experiment without jargon

· Quote

A quotation from somebody directly involved in the research. Call at least two experts in the field who can check your facts and give you and up to date version of events.

· Background

More information to put the quote in context

· Quote from someone else

A second opinion to evaluate the research

· Conclusion

What will this result mean for future research?

Example (fictional):

The ATLAS and CMS experiment at CERN today announced they had both observed a Higgs boson in the mass region of 125-126 GeV.

The results are in agreement with the predictions of the Standard Model of particle physics, the most complete account of the fundamental particles and the forces between them.  

The Higgs boson is a force-carrying particle that results from excitations in the Higgs field. This field permeates the universe and particles that interact strongly with the Higgs field are said to have mass. 

"Finding the Higgs at 125 GeV rules out certain theories based on a heavier boson," says CERN theorist Joe Bloggs. "I for one will stop subscribing to magazines about supersymmetry."

The ATLAS and CMS experiments at CERN have been searching for the Higgs among the debris of billions of proton-proton collisions in the Large Hadron Collider between 2009 and 2012. The chances of the observation being due to chance are one in one hundred billion.

"We're delighted to have found this particle," says John Doe of the ATLAS experiment. "Now begins the difficult work of characterizing it, measuring it, and working out exactly what its properties are."

The experiments will continue to collect data until the first long shutdown of the LHC, due to begin in February 2013. 
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Before you submit your story

You have now received a press release or story to write, interviewed at least two experts and written an update for the CERN website. You think you are ready to submit it to your editor.

WAIT! Take 15 to 20 minutes to check you have done the following:

1. Is it in the CERN house style?

Make sure your story is the CERN house style.

2. Have you explained any jargon? 

If you absolutely need to include a technical term, insert a definition using a dash – a form of punctuation that looks like a hyphen, has a space on either side and is used to indicate a break in syntax.

Have a look at this list of 'banned' words in communicating science. How many do you use in your story?

http://blogs.discovermagazine.com/loom/2009/11/30/the-index-of-banned-words-the-continually-updated-edition/

4. Have you included all the necessary details? 

Researchers need the type of researcher, e.g. ecologist, plasma physicist, before their name. 

Include a researchers’ university or institution, but not their school or faculty. 

Include the location of the university or institution: city, state, country, unless one of them is in the university/institution name.

5. Are the details accurate?

FACT CHECK! Check you have the correct name/s of the journal (is ‘the’ part of the official journal name?), university (Cambridge University or University of Cambridge?), institution, researcher (have you included accents?), etc. Plus anything else – conversions from miles to kilometres; dates; any facts found externally such as statistics.

6. Are there typos?

Read carefully over your article. It should not contain any typos or grammatical errors. Highlight all the text, make sure your dictionary language is UK (under “Tools”), and then run a spell-check.

7. Are there html tags?

If it is a story for the website it should be plain text; it should not contain bold text; it should not contain italicized text; it should not contain text in caps. 

8. Have you included links to relevant material?

These can be internal links – that is, to a CERN story or explainer – but they should not link to Wikipedia or to external news sites. Let the web editor know if you cannot find supporting text for your story on the CERN website.  

9. Have you found an image? 

Attach the image to the email or include the URL of where to find it. Make sure to include a caption and a credit in the word document of your story.

10. Do you have the info at the top of the story?

At the top of every story, you should have your name and contact details, as well as the word count and the time the embargo lifts. 

After you story has been published

After your story has been published online, read over it and check for typos. Check if the editor has accidently inserted an error in the science behind the story. If either of the above has occurred, let them know.

Copy the URL into an email, and email the two experts with the link to your story. Ask them to read over it and let you know if there are any errors. If there are errors let the web editor know.

Then tell all your friends and family about your story! If you have a Wikipedia, Digg, Reddit, Facebook, StumbleUpon or Twitter account, publicize the story this way. If you don’t have any of these accounts, consider starting one or two.

See all your stories

All of your stories will be filed under home.web.cern.ch/authors/yourname
